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“Close” More Sales With
Recloseable Flexible Packaging

e hear more and

more that pack-

aging is being
utilized as a strategic tool in
the re-invention of a hrand
or product offering. Success
is not only driven by the
use of dynamic stand-out
graphics and printing, but
flexible packaging today must also
provide 1he consumer with a positive
“use” experiencee.

The ability to add convenicnce and
functionality to the flexible package
format is having a dramatic impact on
the global growth and acceptance of
flexible packaging as a category.

Reclosability and the ability to
incorporate reclosure methods into
woday’s advanced packaging and
converling equipment has made the
technology hoth econemical and
feasible. Reclosability comes in many
lorms, but 10day the most desirable
from a consumer perspeclive is zipper,
“slider” zipper and spout closures,

Billions of trags and pouches are
produced annually and there appears
to be no cnd insight sight 1o the
popularity of convenicnee.
Reclosahility is a novelly or a nice
option no longer it is a consumer
expectation, I your flexible packaging
does not provide a micans of
reclosability you can expect your
product to be re-packaged by one of
the 5-7 billion consumer bags sold in
North American. Once your product is
re-packaged it is no longer carrying
your brand, your colors, your
marketing message, but has become
Very, Very generic, so genceric your
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marketing department will
lose sleep at night just
thinking ahout it.

“Press to Close” and
“Slider” Zippers
The most popular and cost
clfective zipper profile is
“press to close” provided in
the form of roll stock, pre-applied to
roll stock or in the form of pre-made
pouches or bags, Most machinery
companies providing VFES or HHFS
have refined the technology and
systems to provide this technology on-
line within the packaging or convering
process, either at converling level or
more commonly within the packaging
production environmeni

The fastest and most advanced
technology today is being realized on
multi-up pre-made horizontal pouch-
making equipment and horizontal form,
fill and scal machinery. Depending on
packagce size, they can produce and
package hundreds of pouches and bays
per minute on a single machine,

“Slider” zippers have stormed on
the market in recent years introduced
by ALCOA PRLESTO, [TW ZIP PAK and
PACTHV. Consumers reporedly prefer
“sliders™ as they are casicr to open
and close, once again highlighting the
imporance of convenience. The
shredded cheese market, one of the
first industries to cmbrace “press to
close” zippers as a standard leature,
has teday almost completely shifted
to “sliders” led by Sargento and now
followed by Kraft.

Dac o the higher cost of both 1he
“slider” zipper and the application
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technology this inethod of reclosahility
appears hest suited toward larger sizes
and products with a higher price point
including frozen foods and club store
size packages, as well as agricultural
and techni-chemical products. Once
again, consumer preference will drive
the market and torward-looking
companies will emhrace the technology.

Spouts & Fitments

Either produced as a pre-made and filled
and sealed or produced on-line as part
of the form, fill and scal process, the
addition of spouts and fitments provides
the designer and marketer the
opportunity to custom creale a “solution
specific” approach to dispensing a liquid
or semi-viscous product from a flexible
pouch package. We are heginning 1o see
the emergence of beverages, condimerts,
health and heauty care and a muhinde
of other products incorporating spouts as
part of the design and [unctionality
clements of their packaging. Spouts are
available in many different styles and
configurations, along with many closurc
designs that offer tamper evidence and
child resistance. MENSHEN and IPN are
the global leaders in “spout” technology
for flexible packaging and both
companies offer a multitude of styles to
suit most application.

The ability to add reclosahle zippers,
“slider” zippers, spouts and special
closurces will continue to revolutionize
and expand flexible packaging for
many years (o come, W

Dannis Calamusa can be reached at ph: [341)
923-1181, e-mail: dicflex@hotmail.com, ar visit
www. standup-pouch.com.
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